PITCH DECK REGION

1. Circle Back

16. Smarketing }
8. Pivot

9, Listicle |
5. Strategic

12. Nurture Stream }

4. Target Audience
3. Snackable |
6. Low-Hanging Fruit

11. Ad Lob |
5. (TA

14. Transparent }
1. Ladder Up

10. Level Up }

2. Best Practice

15. Ecosystem }

CONFERENCE ROOM REGION
1. Synergy

lo.MaL SOl |

CLIENT MEETING REGION
1. Game-Changing

{ 16. Cookiepocalypse

8. Grassroots

8. SEQ

9. Big Idea }
5. Influencer

12. Vulnerable }
4. Optimize

5. Gamify }
6. Algorithm

11 SME st oter e
5. Leverage

14. TOFU, MOFU, BOFU |
1. Authentic

10. Growth Hacking }
2. Viral

{ 9. Hype
5. Concepting
| 12. POV
4. Evergreen
| 13. Amplify

6. User Journey

{H. Augmented Reality

3. Trending

| 14 Flywheel

1. Digital Transformation
{ 10. Pain Point

2. Disruptive
{15. Depth and Breadth

CORPORATE EVENT REGION

1. Brainstorm

{ 16. Demand Gen

8. Metrics

| 9, RO
5. Integrated

| 12 Value Add
4. KP|

{ [ERDENILEI(
0. Deep Dive

{ 11. Roadmapping

3. Brand Awareness

B.A-Driven |

MARKETING MADNESS CHAMPION

|14 Click-Through Rate
1. The Cloud
{ 10. Ideation

2. Thought Leadership
{ 15. Buyer Personas




